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Targets 

 Increase fruit and vegetable consumption especially by young 
consumers 

 Improve the level of information about the nutritional importance of 
fruits and vegetables for balanced nutrition, referencing the advice to 
eat at least 5 portions fruits and vegetables per day 

 Improve the fresh and natural image of fruits and vegetables, especially 
among young consumers 

 Increase consumer‘s awareness of seasonal products 

 Provide background information about fruits and vegetables: 
purchasing, storage, quick and easy preparation (fruits and vegetables 
can really be convenient), the variety of types, culinary delights 



Target Groups 

 Young families - parents under 35 years old 

- head of household 

- decision maker (shopping) 

Children and teenagers as well as their parents 

 - primary school (6 - 10 years old) 

- secondary school (10 - 19 years old) 

Multipliers and opinion leaders 

- teachers 

- journalists 

 



Primary Messages / USP 

FRUITS & VEGETABLES 5 TIMES A DAY 

 

  naturalness and freshness 

 

  variety and seasonality 

 

  enjoyment and easy preparation 





Outdoor Advertising 



Posters showing the seasons 



Advertorials in Print Media 



Seasonal Tips on TV 

 

 Editorially designed TV spots about various sorts of fruits and 
vegetables 

 Runs under the title „Infos und Tips“ after the programme 
„Konkret“ on Friday at prime time  

 At 06:50 p.m. on ORF 2 (Austrian Broadcasting Corporation) 

 Length 60 seconds! 

With a view to the 
weekend shopping 
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Seasonal Tips on TV 



Brochures 



Brochures 



Smoothie-Brochure 



Smoothie-Brochure 



Posters 



Posters 



Fairs 
 Presentation of the variety of fruits and 

vegetables 
 

 Multi-day event 
 

 8 promotors informed and distributed free 
fruit and vegetable samples to more than 
20.000 visitors 



Sampling 



e-tools 

Android 

iPhone 



New Media 
 

iPad-apps 



e-tools for kids 



Kids in Schools 



Brochures for kids 



Fruit and Vegetable Game 

 Fruits and vegetables „to touch“ 

 5-day event: 20-24/06/2016 

 In the school garden of the gardening school Kagran (Vienna) 

 Over 5,400 visitors! 

 

 



Fruit and Vegetable Game 



Fruit and Vegetable Game 

Vegetable patches in preschools 



Day of the Apple 



Day of the Apple 



Fruit/vegetable cases for kids 



…Finally… 

Children are the 
consumers of 
tomorrow 



Thank you 
for your 

attention! 


